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What Will Homes 
Look Like In A 

Post-Pandemic World? 
 
Better family gathering space. More 
comfortable bedroom space. Peace-
ful and private outdoor space. If 
those items tick your preferred 
“quarantine home” boxes, we get it.  
 
The truth is that being stuck at 
home—in a home you don’t neces-
sarily love—stinks. So, we don’t 
blame you if, while you’ve been 
sheltering, you’ve been dreaming of 
what you would change and where 
you would move given the choice.  
 
The good news is that this pandem-
ic is already having an impact on 
how builders operate, and the very 
things that are frustrating you about 
your existing home will likely drive 
changes to design and architecture 
in the future. 
 
“While the coronavirus still rages on, 
it’s hard to predict what post-
pandemic abodes might look like,” 
said Barrons. “Yet, developers 
around the U.S. are already rethink-
ing projects, anticipating residents’ 
needs and preferences that Covid-
19 would spur. In doing so, they are 
re-evaluating current in-unit aesthet-
ics and in-demand amenities.  
 
That means a “new consumer” 
might have “different priorities from 
now on regarding health, technology 
and socialization,” Marcelo Kingston 
managing director of Multiplan, the 
developer behind 57 Ocean in Mi-
ami Beach, told them.  
 
Home size 
 
Homes had been trending smaller. 
But that may be over. With uncer-
tainty about the future around 
spending more time in the home, 
which likely includes some form of 
work-from-home scenario, home-
owners are likely looking for more 
space. Expect homes to grow in 
size accordingly. 
 
A greater dependence on the home 
office 
 
“More attention will be given to the 
arrangement of the workplace at 
home,” said Dezeen. “Spatial organ-
ization will change, with the place to 
work at home no longer a desk with 
a parody of an office chair and a 
lamp, slotted somewhere in the 
corner of the living room or under 
the stairs. Now it will be a complete-
ly separate room with large win-
dows, blackout curtains and com-
fortable  
 
(continued on page 3) 

Home remodeling and building professionals say 
these colors, materials and other features are taking 
off right now. 
 
1.  Browns Bounce Back 
The trend that came up the most among designers 
and builders was the resurgence of shades of brown.  
 
“Brown seems to be making a comeback,” says de-
signer Raychel Wade, who used terra-cotta wallpa-
per in the home office shown here.  
 
But there’s a lot of variation in the color of brown and 
its uses throughout a home. Taupes, beiges, sands 
— basically any earth tone seems to be gaining pop-
ularity. “I believe that there’s a trend back toward 
browns and beiges,” designer Kelly Nelson says. 
“Lord knows people still love gray, but I think there’s 
been a shift toward grays with brown undertones — 
greiges, if you will — that don’t feel sterile or industri-
al and which work well with both grays and browns. 
I, for one, am happy to welcome the browns back.” 
 
“Color palettes have evolved from the popular grays 
and whites of a few years ago to warm taupes, 
creams and sands with just a small punch of color as 
an accent,” says designer Michelle Jefferson of AB  
 
2. Dark Jewel Tones Jump Out 
No one is saying white is going anywhere anytime 
soon, especially when it comes to kitchen cabinet 
color, but many design and building professionals 
report an uptick in requests from clients for some-
thing much darker, especially dark jewel tones.  
 
“Whites are always popular, but lately I have had 
several clients who have requested dark and moody 
colors,” designer John McClain says. “I also tend to 
lead my clients into this direction because I feel that 
that is the new direction for color palettes for interior 
design. These dark and sexy colors tend to envelop 
the room and make every space feel very cozy. I am 
seeing these darker colors on everything from wall-
paper to furniture and in simple areas such as paint 
on the walls, and I fully embrace it.” 
 
Several home professionals noted an increase in 
interest for black as a kitchen cabinet color. “I feel 
like now homeowners are not afraid to experiment 
with color,” designer Svetlana Hanzyy says. “Bold 
black, green and blue are very popular.”  
 
Designer Jessica Curry of Interiors by J. Curry is 
also seeing a lot of requests for black cabinetry, 
especially paired with brushed gold hardware and 
fixtures, as seen in this kitchen by JDS Construction. 
 
Designer Sara Malek Barney of BANDD Design says 
her clients are showing an interest in deep, dark blue 
kitchen cabinets. “They seem a little hesitant at first 
to incorporate them into their home, probably be-
cause all-white kitchens were so popular over the 
last few years,” she says.  

3. Lighter Wood Lifts Off  
Wood never goes out of style, but the popularity of vari-
ous tones is always in flux. Lately, many designers say 
super light wood tones are having their moment. “We’re 
noticing a return to lighter, warmer wood tones — away 
from the darker walnuts and mahoganies,” Erin Tracey 
of LDa Architecture & Interiors says.  
 
Light wood flooring, in particular, is a top request among 
many designers we spoke to. French oak and white oak 
are popular species. 
 
“What I am most excited about are the organic wood 
tones in both kitchens and bathrooms,” designer Tara 
Voigt of Voigt & Co says. “Kitchen islands in natural 
wood tones and range hoods with natural wood ele-
ments are great additions to an all-white kitchen.” Voigt 
shared the kitchen shown here by Studio McGee to illus-
trate her point. 
 
4. Handmade Tile Takes Hold 
While “handcrafted everything” is big right now, Eyl says, 
handmade tile is really taking off.  
Handmade tile shows little quirks and variations in tex-
ture, meaning that even something as simple as a white 
square tile, as used here on the backsplash in a kitchen 
by Hello Kitchen, can deliver a lot of personality. 
 
“For spaces that demand a little more character, hand-
baked tile with pooled glazing and crackled finishes has 
been a constant go-to,” Jefferson says. 
 
5. Natural Materials March On 
Engineered surfaces have a lot going for them in terms 
of durability and easy maintenance. But many homeown-
ers and designers say nothing compares with the look 
and feel of natural materials such as marble and other 
stones and real wood floors, all of which evolve over 
time to feature a patina that can’t be mimicked or repeat-
ed.  
 
“I want the spaces I design to be beautiful, but even 
more so lately I want them to wear beautifully,” says 
designer Angie Edwards of Design Shop Interiors, who 
designed the kitchen seen here. “I want the hard surfac-
es of the flooring and counters to wear their age well, 
which is why whenever possible I try to talk my clients 
into selecting natural materials like marble and brass or 
polished nickel, oiled or waxed floors versus urethane. 
Though these pieces are a bit more vulnerable to age, 
they can always be brought back to life, which gives 
them the longevity to withstand the trends.” 
 
6. Curvy Furniture Rolls Up 
“Curves, curves, curves — curves are definitely in,” de-
signer Crystal Sinclair says.  
 
Designer Allison Lind seconds that. “I’m seeing a lot of 
curves, sort of a fun, playful ’80s-style look making a 
comeback in furnishings, both upholstery and case 
goods,” she says.  
 
Courtesy of Houzz.com 
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furniture. It will be technically 
equipped and sound-insulated.” 
 
An increased emphasis on “health 
and hygiene” 
 
This covers a wide variety of ameni-
ties.  “ Joel Sanders of 
JSA Architects predicts that the 
pandemic, "like 9/11, will have an 
enormous impact on public space 
because of social distancing and 
fear of contamination," said Dwell. 
“He foresees these concerns finding 
their way into the home, impacting 
space in more subtle ways, like the 
distancing of furniture arrangements 
and domestic footprints shifting to 
include "safe" rooms to isolate con-
tagious occupants. 
 
In addition, architects and designers 
foresee “a compartmentalization of 
spaces including entries, foyers, 
and mudrooms, incorporating sani-
tation stations to wash, disinfect, 
and remove contaminated clothing. 
This attention to sanitation, howev-
er, won’t necessarily give rise to 
sterile-looking environments. Ac-
cording to Bryan Young, principal 
of Young Projects, "Fundamental 
qualities of wellness are even more 
meaningful for adapting to a post-
coronavirus environment, incorpo-
rating natural light, natural ventila-
tion, connection to green spaces 
and landscape.” 
 
This type of design will bleed into 
technology, as well. “We already 
have much of the technology we 
need to replace human contact with 
smart sensors,” said Stambol. “And 
in a post-pandemic world, nobody 
wants to touch anything unneces-
sarily. So, the low-hanging-fruit of 
design upgrades will be the first to 
change. Think of more touchless 
faucets and sensor-operated 
doors. Every doorknob, light switch, 
thermostat, and the high-traffic but-
ton will be swept away, replaced by 
motion activation or voice com-
mand. And every previous objection 
based on cost can be easily coun-
tered with memories of a global 
economic catastrophe.”   
 
Smart technology 
 
This is already one of the most 
pervasive trends in home design, 
but “Manufacturers of smart home 
systems will go one step further,” 
said Dezeen. “Their programs will 
not only control the temperature of 
the air in the house, but also its 
quality and, if necessary, they will 
automatically clean it. Air from the 
outside will of course be filtered.” 
 
Courtesy of Realty Times 

4 Easy Ways To Fix Your Yard 
Before Selling Your Home 

When sprucing up your yard to appeal to prospective 
buyers, what are the most important areas to concen-
trate on? 
 
1. Your lawn. 
Prospective buyers will overlook a lot of landscaping 
issues if your yard is well-maintained. If it’s summer, 
they are looking for a well-maintained, freshly mowed, 
lush, green lawn free of dandelions and other weeds. If 
there are large dead spots, you’ll need to plant grass 
seed or sod to fill them in. 
 
If you don’t have a green thumb, this is the time to call 
a professional lawn care service to get your lawn in 
parade-of-homes condition. A lawn service will be able 
to deal with your trouble spots and make sure that it 
makes a great first impression to those potential buy-
ers. 
 
2. Your flower beds. 
When sprucing up flower beds, a little dirt under the 
nails is required--whether it’s your own nails or the 
teenaged neighbor’s nails--someone is going to need 
to get dirty. Weeding comes first. Next, comes fresh 
mulch, wood chips, or colored rock to spread across 
the flower beds for a clean, fresh look that will provide 
contrast to your main flower bed attraction: the flowers.   
 
When choosing flowers, pick flowers that will bloom or 
stay bloomed throughout your projected timeframe for 
selling your home. Annuals are generally cheapest 
and stay bright and cheery through most of the grow-
ing season.  If you already have annuals that have 
bloomed and dried up, replace them if possible.The 
splash of color that the flowers bring will go a long way 
in bringing beauty to your yard.  
 
3. Your trees and shrubs. 
Trees and shrubs are additional areas where profes-
sional lawn care services can help. If you don’t think 
you can safely climb a ladder and handle a chainsaw 
in one hand while holding a branch in the other, you 
shouldn’t attempt to cut down dead or stray branches 
or shape scraggly bushes yourself. Instead, you 

should spend the money to stay safe and have the job 
done properly. 
 
Beautifully shaped shrubs and well-trimmed trees add an 
extra pizzazz and show prospective buyers that you care 
about your yard. 
 
4. Special yard features. 
You may have special features in your yard such as plant-
ers, waterfalls, and ponds. If these features don’t add 
much to your overall landscape design, you may want to 
consider removing them altogether. If they were hard for 
you to keep up, they may be hard for future owners as 
well. In fact, these types of features sometimes turn future 
owners away for fear of future upkeep. 
 
If these features add beauty and personality to your yard, 
refill planters with fresh plants after cleaning out the dead 
material, make sure waterfalls are clean and functioning 
properly, and be sure that ponds are clean and stocked 
with fish if desired. 
 
You may also have playground equipment in your back-
yard. Ask your real estate agent on advice concerning 
whether or not playground equipment should stay or go; it 
may be that future owners will welcome it, but there is also 
a chance they won’t. The final decision will most likely 
depend on its condition. If it is rundown or detracts from 
the home and the rest of your yard, consider taking it down 
and moving it to your new house where your own kids can 
continue to enjoy it for years to come. 
 
Getting your lawn professionally taken care of, sprucing up 
your flower beds, trimming your trees and shrubs, and 
taking a hard look at any special features in your yard are 
great places to focus your attention when trying to sell your 
home. None of these fixes require major changes nor are 
they too expensive, but taking the time and money to focus 
on them will go a long way toward increasing your curb 
appeal and helping you sell your home faster and at a 
more competitive price. 
 
Courtesy of Realty Times 

 
Freddie Mac's results of its Primary Mortgage Market Survey® shows that "After the Great Recession, it took 
more than ten years for purchase demand to rebound to pre-recession levels, but in this crisis, it took less than 
ten weeks. The rebound in purchase demand partly reflects deferred sales as well as continued interest from 
prospective buyers looking to take advantage of the low mortgage rate environment." 
 
 30-year fixed-rate mortgage (FRM) averaged 3.13 percent with an average 0.8 points for the week ending 

June 25, 2020, down from last month when it averaged 3.15 percent. A year ago, at this time, the 30-year 
FRM averaged 3.73 percent. 

  
 15-year FRM this week averaged 2.59 percent with an average 0.8 points, down from last month when it 

also averaged 2.62 percent. A year ago, at this time, the 15-year FRM averaged 3.16 percent. 
 
 • 5-year Treasury-indexed hybrid adjustable-rate mortgage (ARM) averaged 3.08 percent this week with an 

average 0.5 points, down from last month when it averaged 3.13 percent. A year ago, at this time, the 5-
year ARM averaged 3.39 percent. 

Courtesy of Realty Times 
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The Coronavirus quarantine has you thinking about making upgrades to your home, and that has you thinking about tapping your 
equity to take out as a home equity loan (HELOC), right? If so, you’re part of a real estate trend that’s sweeping the nation right 
now. 
A new report from LendingTree found that, “While the total number of home equity loan applications has fallen since January…
those who do apply for a home equity loan are more likely to use it to pay for home improvements than they might’ve been at the 
start of the year.” 
Across the nation’s 50 largest metro areas, “An average of 45.9% of home equity loans are being used to make home improve-
ments,” they said. That’s up from 37.3% in January. “Milwaukee, Louisville, and Columbus are the metros with the largest share of 
home equity loans meant for home improvements.” 
 
What you need to know about qualifying 
 
Even if you have plenty of equity in your home and decent credit, it might not be so easy to qualify for that HELOC. Some lenders 
have increased their qualification requirements while others have halted their HELOCs for the time being. 
 
“Chase, for instance, announced last month that it would be freezing new HELOC applications and requiring almost all new mort-
gage applicants to have 20 percent down and at least a 700 FICO credit score,” said Bankrate. “Bank of America also raised its 
credit score requirements for home equity products from 660 to 720.” As of May 1, Wells Fargo has stopped accepting HELOC ap-
plications altogether. 
 
You can still find a HELOC with several other lenders. NerdWallet has an updated list organized by interest rate and max loan to 
value (LTV).  
 
HELOC alternatives 
 
If a HELOC isn’t going to work for you, there are other options.  
 
“In press releases announcing the freeze on new HELOCs, both Chase and Wells Fargo mentioned a cash-out refinance as a pos-
sible alternative option,” said Bankrate. “In a cash-out refinance, you will receive a lump-sum payment for a certain percentage of 
your home equity.” 
 
A personal loan might also be an option, although “personal loans generally have higher interest rates than home loans,” said In-
vestopedia. “Bankrate reported that personal loan rates ranged from 5% to 36% as of May 2020.” 
 
Courtesy of Realty Times 

Home Equity Lines Of Credit On The Rise…But Can You Qualify? 
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